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explaining the modern patent system. It combines both a comprehensive
view of the law itself with key academic insights that illuminates the
manypolicy challenges in the area today. The book is theoretical, yet
grounded in the realities of the legal system - drawing from a range of
original works across the field. As such, the book will be useful to the
scholar, the student, and the practitioner - anyone who needs a compact,
yet sophisticated overview of patent law.
Stochastic Modeling and Optimization - David D. Yao 2012-12-06
This books covers the broad range of research in stochastic models and
optimization. Applications presented include networks, financial
engineering, production planning, and supply chain management. Each
contribution is aimed at graduate students working in operations
research, probability, and statistics.
Algorithms - Robert Sedgewick 2014-02-01
This book is Part I of the fourth edition of Robert Sedgewick and Kevin
Wayne’s Algorithms , the leading textbook on algorithms today, widely
used in colleges and universities worldwide. Part I contains Chapters 1
through 3 of the book. The fourth edition of Algorithms surveys the most
important computer algorithms currently in use and provides a full
treatment of data structures and algorithms for sorting, searching, graph
processing, and string processing -- including fifty algorithms every
programmer should know. In this edition, new Java implementations are
written in an accessible modular programming style, where all of the
code is exposed to the reader and ready to use. The algorithms in this
book represent a body of knowledge developed over the last 50 years
that has become indispensable, not just for professional programmers
and computer science students but for any student with interests in
science, mathematics, and engineering, not to mention students who use
computation in the liberal arts. The companion web site,
algs4.cs.princeton.edu contains An online synopsis Full Java
implementations Test data Exercises and answers Dynamic visualizations
Lecture slides Programming assignments with checklists Links to related
material The MOOC related to this book is accessible via the "Online
Course" link at algs4.cs.princeton.edu. The course offers more than 100
video lecture segments that are integrated with the text, extensive online
assessments, and the large-scale discussion forums that have proven so
valuable. Offered each fall and spring, this course regularly attracts tens
of thousands of registrants. Robert Sedgewick and Kevin Wayne are
developing a modern approach to disseminating knowledge that fully
embraces technology, enabling people all around the world to discover
new ways of learning and teaching. By integrating their textbook, online
content, and MOOC, all at the state of the art, they have built a unique
resource that greatly expands the breadth and depth of the educational
experience.
The Customer Centricity Playbook - Peter Fader 2018-10-30
A 2019 Axiom Business Award winner. In The Customer Centricity
Playbook , Wharton School professor Peter Fader and Wharton
Interactive's executive director Sarah Toms help you see your customers
as individuals rather than a monolith, so you can stop wasting resources
by chasing down product sales to each and every consumer.
Character Strengths and Virtues - Christopher Peterson 2004-04-08
"Character" has become a front-and-center topic in contemporary
discourse, but this term does not have a fixed meaning. Character may
be simply defined by what someone does not do, but a more active and
thorough definition is necessary, one that addresses certain vital
questions. Is character a singular characteristic of an individual, or is it
composed of different aspects? Does character--however we define it-exist in degrees, or is it simply something one happens to have? How can
character be developed? Can it be learned? Relatedly, can it be taught,
and who might be the most effective teacher? What roles are played by
family, schools, the media, religion, and the larger culture? This
groundbreaking handbook of character strengths and virtues is the first
progress report from a prestigious group of researchers who have
undertaken the systematic classification and measurement of widely

Private Equity Demystified - John Gilligan 2020-11-05
Private equity has grown rapidly over the last three decades, yet largely
remains poorly understood. Written in a highly accessible style, the book
takes the reader through what private equity means, the different actors
involved, and issues concerning sourcing, checking out, valuing, and
structuring deals.
Shut Down the Business School - Martin Parker 2018
Business schools are institutions which, a decade after the financial
crash, continue to act as loudspeakers for neoliberal capitalism with all
its injustices and planetary consequences. In this lively and incendiary
call to action, Martin Parker offers a simple message: shut down the
business school.Parker argues that business schools are 'cash cows' for
the contemporary university that have produced a generation of
unreflective managers, primarily interested in their own personal
rewards. If we see universities as institutions with responsibilities to the
societies they inhabit, then we must challenge the common notion that
'the market' should be the primary determinant of the education they
provide.Shut Down the Business School makes a compelling case for a
radical alternative, in the form of a 'School for Organising'. This
institution would develop and teach on different forms of organising,
instead of reproducing the dominant corporate model, enabling
individuals to discover alternative responses to the pressing issues of
inequality and sustainability faced by all of us today.
On My Own Two Feet - Manisha Thakor 2013-11-29
A personal finance guide for women explains the basic principles of
money management, including how much of one's income to save,
understanding credit scores, how to create a budget, and investing
wisely.
An Entire MBA in 1 Course - Chris Haroun 2016-02-09
** ACCORDING TO BUSINESS INSIDER: "Getting your MBA has never
been easier. Haroun is one of the highest rated professors on Udemy, so
you can expect to be in good hands through the course of your
education." ** This is the book version of the popular Udemy.com course
called "An Entire MBA in 1 Course." From the Author of "101 Crucial
Lessons They Don't Teach You in Business School," which Forbes
magazine calls "1 of 6 books that all entrepreneurs need to read right
now." This book will teach you everything you need to know about
business....from starting a company to taking it public. Most business
books are significantly outdated. This book leverages many online
resources and makes the general business, accounting and finance
process very easy to understand (and enjoyable too)! There are many
incredibly engaging and entertaining video links in the book to YouTube
and other sources; 'edutainment' works! Although this book is close to
400 pages, I tried to visualize the content of this book as much as
possible as this is a more impactful and enjoyable way to learn (think
Pinterest versus the tiny words in the Economist)! The contents of this
book are all based on my work experience at several firms, including
Goldman Sachs, the consulting industry at Accenture, a few companies I
have started, the hedge fund industry where I worked at Citadel and
most recently, based on my experience at a prominent San Francisco
based venture capital firm. I also included many helpful practical
business concepts I learned while I did an MBA at Columbia University
and a Bachelor of Commerce degree at McGill University. Think of this
book as a "greatest hits" business summary from my MBA,
undergraduate business degree, work experience in consulting, equities,
hedge funds, venture capital and starting my own companies. As the title
of this book suggests, this is an entire MBA in one book; it's also a
practical manual to help you accomplish your business career goals. I
have minimized "boring theoretical concepts" in this book in order to
keep it as close to reality as possible. I hope you enjoy it! In addition to
teaching at 4 universities in the San Francisco Bay Area, you can find
other courses that I teach online at www.udemy.com/user/chris-haroun/.
Patent Law - Craig Allen Nard 2008
This Concepts and Inisghts title offers an unusual mix of approaches to
1/5

valued positive traits. They approach good character in terms of separate
strengths-authenticity, persistence, kindness, gratitude, hope, humor,
and so on-each of which exists in degrees. Character Strengths and
Virtues classifies twenty-four specific strengths under six broad virtues
that consistently emerge across history and culture: wisdom, courage,
humanity, justice, temperance, and transcendence. Each strength is
thoroughly examined in its own chapter, with special attention to its
meaning, explanation, measurement, causes, correlates, consequences,
and development across the life span, as well as to strategies for its
deliberate cultivation. This book demands the attention of anyone
interested in psychology and what it can teach about the good life.
Why Good People Can't Get Jobs - Peter Cappelli 2012-05-29
Peter Cappelli confronts the myth of the skills gap and provides an
actionable path forward to put people back to work. Even in a time of
perilously high unemployment, companies contend that they cannot find
the employees they need. Pointing to a skills gap, employers argue
applicants are simply not qualified; schools aren't preparing students for
jobs; the government isn't letting in enough high-skill immigrants; and
even when the match is right, prospective employees won't accept jobs at
the wages offered. In this powerful and fast-reading book, Peter Cappelli,
Wharton management professor and director of Wharton's Center for
Human Resources, debunks the arguments and exposes the real reasons
good people can't get hired. Drawing on jobs data, anecdotes from all
sides of the employer-employee divide, and interviews with jobs
professionals, he explores the paradoxical forces bearing down on the
American workplace and lays out solutions that can help us break
through what has become a crippling employer-employee stand-off.
Among the questions he confronts: Is there really a skills gap? To what
extent is the hiring process being held hostage by automated software
that can crunch thousands of applications an hour? What kind of training
could best bridge the gap between employer expectations and applicant
realities, and who should foot the bill for it? Are schools really at fault?
Named one of HR Magazine's Top 20 Most Influential Thinkers of 2011,
Cappelli not only changes the way we think about hiring but points the
way forward to rev America's job engine again.
Computational Finance and Financial Econometrics - Eric Zivot
2017-01-15
This book presents mathematical, programming and statistical tools used
in the real world analysis and modeling of financial data. The tools are
used to model asset returns, measure risk, and construct optimized
portfolios using the open source R programming language and Microsoft
Excel. The author explains how to build probability models for asset
returns, to apply statistical techniques to evaluate if asset returns are
normally distributed, to use Monte Carlo simulation and bootstrapping
techniques to evaluate statistical models, and to use optimization
methods to construct efficient portfolios.
The Moral Foundations of Politics - Ian Shapiro 2012-10-30
When do governments merit our allegiance, and when should they be
denied it? Ian Shapiro explores this most enduring of political dilemmas
in this innovative and engaging book. Building on his highly popular Yale
courses, Professor Shapiro evaluates the main contending accounts of
the sources of political legitimacy. Starting with theorists of the
Enlightenment, he examines the arguments put forward by utilitarians,
Marxists, and theorists of the social contract. Next he turns to the antiEnlightenment tradition that stretches from Edmund Burke to
contemporary post-modernists. In the last part of the book Shapiro
examines partisans and critics of democracy from Plato’s time until our
own. He concludes with an assessment of democracy’s strengths and
limitations as the font of political legitimacy. The book offers a lucid and
accessible introduction to urgent ongoing conversations about the
sources of political allegiance.
Corporate Valuation - Robert W. Holthausen 2019

This book explains: • Why sometimes letting your mind wander is an
important part of the learning process • How to avoid "rut think" in order
to think outside the box • Why having a poor memory can be a good
thing • The value of metaphors in developing understanding • A simple,
yet powerful, way to stop procrastinating Filled with illustrations,
application questions, and exercises, this book makes learning easy and
fun.
Probability and Statistics with R - Maria Dolores Ugarte 2008-04-11
Designed for an intermediate undergraduate course, Probability and
Statistics with R shows students how to solve various statistical problems
using both parametric and nonparametric techniques via the open source
software R. It provides numerous real-world examples, carefully
explained proofs, end-of-chapter problems, and illuminating graphs
Marketing in a Digital World - Aric Rindfleisch 2019-09-19
Marketing in a Digital World consists of nine essays on how the digital
revolution has affected marketing theory and practice. Leading
marketing scholars, including several editors of premier academic
journals, provide fresh insights for both scholars and managers seeking
to enhance their understanding of marketing in a digital world.
MOOCs - Jonathan Haber 2014-09-26
Everything you always wanted to know about MOOCs: an account of
massive open online courses and what they might mean for the future of
higher education. The New York Times declared 2012 to be “The Year of
the MOOC” as millions of students enrolled in massive open online
courses (known as MOOCs), millions of investment dollars flowed to the
companies making them, and the media declared MOOCs to be earthshaking game-changers in higher education. During the inevitable
backlash that followed, critics highlighted MOOCs' high dropout rate, the
low chance of earning back initial investments, and the potential for any
earth-shaking game change to make things worse instead of better. In
this volume in the Essential Knowledge series, Jonathan Haber offers an
account of MOOCs that avoids both hype and doomsaying. Instead, he
provides an engaging, straightforward explanation of a rare
phenomenon: an education innovation that captures the imagination of
the public while moving at the speed of an Internet startup. Haber
explains the origins of MOOCs, what they consist of, the controversies
surrounding them, and their possible future role in education. He
proposes a new definition of MOOCs based on the culture of
experimentation from which they emerged, and adds a student
perspective—missing in most MOOC discussion. Haber's unique Degree
of Freedom experiment, during which he attempted to learn the
equivalent of a four-year liberal arts degree in one year using only
MOOCs and other forms of free education, informs his discussion. Haber
urges us to avoid the fallacy of thinking that because MOOCs cannot
solve all educational challenges they are not worth pursuing, and he
helps us understand what MOOCs—despite their limitations—still offer
the world. His book is required reading for anyone trying to sort out the
competing claims, aspirations, and accusations that color the MOOC
debate.
Higher Education at the Crossroads of Disruption - Andreas Kaplan
2021-04-06
Higher Education at the Crossroads of Disruption: The University of the
21st Century looks at the various areas of higher education that will
likely undergo radical changes. This books examines how teaching
formats will vary, and how curricula and course content will evolve.
Don't Pay for Your MBA - Laurie Pickard 2017-11-02
The average debt load for graduates of the top business schools has now
exceeded $100,000! For most young professionals, this means spending
the first half of their career in the red and feeling pressure to take the
first position offered to them so that they can start paying off their debt.
But it doesn’t have to be that way! Author and businesswoman Laurie
Pickard discovered a way to get the business education she needed to
land her dream job while avoiding the massive school loans that plague
so many. And in Don’t Pay for Your MBA, she shares all that she learned
so that others can benefit as well.Pickard discovered that the same
prestigious business schools that offer the MBAs so many covet also offer
MOOCs (massive online open courses) for low or even no cost. By picking
the right classes from the best schools, she gained the skills she needed
and avoided the debt she could not afford to take on. The most difficult
part was knowing how to begin and where to look. So she has provided
this resource for other self-starters, career changers, and budding
entrepreneurs so that they can best learn how to navigate the expanding
universe of online education. Within these pages, learn how to:• Define
your goals and tailor a curriculum that is geared toward your dream job•
Master the language of business• Build a strong network• Choose a

Learning How to Learn - Barbara Oakley, PhD 2018-08-07
A surprisingly simple way for students to master any subject--based on
one of the world's most popular online courses and the bestselling book
A Mind for Numbers A Mind for Numbers and its wildly popular online
companion course "Learning How to Learn" have empowered more than
two million learners of all ages from around the world to master subjects
that they once struggled with. Fans often wish they'd discovered these
learning strategies earlier and ask how they can help their kids master
these skills as well. Now in this new book for kids and teens, the authors
reveal how to make the most of time spent studying. We all have the
tools to learn what might not seem to come naturally to us at first--the
secret is to understand how the brain works so we can unlock its power.
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concentration and deepen your expertise• Showcase your nontraditional
education in a way that attracts companiesDon’t fall for the lies that
pressure countless graduates every year into MBA programs and
insurmountable debt. Self-directed online learning can fill gaps in your
training, position you for promotions, and open up new opportunities--at
a fraction of the cost!
Customer Centricity - Peter Fader 2012
A powerful call to action, Customer Centricity upends some of our most
fundamental beliefs about customer service, customer relationship
management, and customer lifetime value NOT ALL CUSTOMERS ARE
CREATED EQUAL Despite what the tired old adage says, the customer is
not always right. Not all customers deserve your best efforts: In the
world of customer centricity, there are good customers...and then there
is pretty much everybody else. In Customer Centricity, Wharton
professor Peter Fader, coauthor of the follow-up book The Customer
Centricity Playbook, helps businesses radically rethink how they relate to
customers. He provides insights to help you understand: Why customer
centricity is the new model for success and product centricity must be
ushered out How the ideas of brand equity and customer equity help us
understand what kinds of compa-nies naturally lend themselves to the
customer-centric model and which ones don't Why the traditional models
for determining the value of individual customers are flawed How
executives can use customer lifetime value (CLV) and other customercentric data to make smarter decisions about their companies How the
well-intended idea of customer relation-ship management (CRM) lost its
way-and how your company can properly put CRM to use Customer
Centricity will help you realign your performance metrics, product
development, customer relationship management and organization in
order to make sure you focus directly on the needs of your most valuable
customers and increase profits for the long term. ALSO AVAILABLE:
Once Fader convinces you of the value of customer centricity in this
book, The Customer Centricity Playbook, with Sarah Toms, will show you
where to get started. "Reveals how to increase profits from your best
customers, find more like them, and avoid over-investing in the
rest....Decidedly accessible and absolutely necessary." -Jim Sterne,
Founding President and Chairman, Digital Analytics Association "Perfect
read...It's short (60-90 minutes), clear, and the best summary I've read of
why companies should rethink their approach to customers." -Andrew
McFarland, SVP, Chief Customer Officer, Black Box "Knowing what your
customers are worth is the secret to focusing your time and money
where it makes the most difference. You can't be all things to all people,
so you need to learn to find out who really matters to your success. Fader
makes it clear with great ideas and a readable style." -Andy Sernovitz,
author, Word of Mouth Marketing THE WHARTON EXECUTIVE
ESSENTIALS SERIES The Wharton Executive Essentials series from
Wharton Digital Press brings the ideas of the Wharton School's thought
leaders to you wherever you are. Inspired by Wharton's Executive
Education program, each book is authored by globally renowned faculty
and filled with real-life business examples and actionable advice.
Wharton Executive Essentials guides offer a quick-reading, penetrating,
and comprehensive summary of the knowledge leaders need to excel in
today's competitive business environment and capture tomorrow's
opportunities.
2020 Vision: a History of the Future - Michael Moe 2016-04-08
GSV's aspirational vision for how to address society's greatest
challenge...ensuring that everyone has equal opportunity to participate
in the future.
Connected Strategy - Nicolaj Siggelkow 2019-04-30
Business Models for Transforming Customer Relationships What if there
were a way to turn occasional, sporadic transactions with customers into
long-term, continuous relationships--while simultaneously driving
dramatic improvements in operational efficiency? What if you could
break your existing trade-offs between superior customer experience and
low cost? This is the promise of a connected strategy. New forms of
connectivity--involving frequent, low-friction, customized interactions-mean that companies can now anticipate customer needs as they arise,
or even before. Simultaneously, enabled by these technologies,
companies can create new business models that deliver more value to
customers. Connected strategies are win-win: Customers get a
dramatically improved experience, while companies boost operational
efficiency. In this book, strategy and operations experts Nicolaj
Siggelkow and Christian Terwiesch reveal the emergence of connected
strategies as a new source of competitive advantage. With in-depth
examples from companies operating in industries such as healthcare,
financial services, mobility, retail, entertainment, nonprofit, and

education, Connected Strategy identifies the four pathways--respond-todesire, curated offering, coach behavior, and automatic execution--for
turning episodic interactions into continuous relationships. The authors
show how each pathway creates a competitive advantage, then guide you
through the critical decisions for creating and implementing your own
connected strategies. Whether you're trying to revitalize strategy in an
established company or disrupt an industry as a startup, this book will
help you: Reshape your connections with your customers Find new ways
to connect with existing suppliers while also activating new sources of
capacity Create the right revenue model Make the best technology
choices to support your strategy Integrating rich examples, how-to
advice, and practical tools in the form of "workshop chapters"
throughout, this book is the ultimate resource for creating competitive
advantage through connected relationships with your customers and
redefined connections in your industry.
World Class IT - Peter A. High 2009-10-27
World Class IT Technology is all around us. It is so pervasive in our daily
lives that we may not even recognize when we interact with it. Despite
this fact, many companies have yet to leverage information technology as
a strategic weapon. What then is an information technology executive to
do in order to raise the prominence of his or her department? In World
Class IT, recognized expert in IT strategy Peter High reveals the
essential principles IT executives must follow and the order in which they
should follow them whether they are at the helm of a high-performing
department or one in need of great improvement. Principle 1: Recruit,
train, and retain World Class IT people Principle 2: Build and maintain a
robust IT infrastructure Principle 3: Manage projects and portfolios
effectively Principle 4: Ensure partnerships within the IT department and
with the business Principle 5: Develop a collaborative relationship with
external partners The principles and associated subprinciples and
metrics introduced in World Class IT have been used by IT and business
executives alike at many Global 1000 companies to monitor and improve
IT's performance. Those principles pertain as much to the leaders of IT
as they do to those striving to emulate them.
Business and Financial Models - Clive Marsh 2013-03-03
A good business model should describe how an organization creates and
delivers value, meaning that financial modelling is a vital tool for
business strategy, allowing hypotheses and scenarios to be translated
into numbers. It enables a company to experiment with different ideas
and scenarios in a safe, low-risk environment, to consider what it is
aiming to achieve, and to prioritize accordingly. Business and Financial
Models provides an accessible introduction to these essential strategic
practices, with guidance on using Microsoft Excel for projection and
analysis. The book takes you through the process of building your model
from the initial phase of formulating questions through modelling cash
flow, budgets, investment appraisal and 'dashboard' tools for monitoring
performance. Ideal for both small and large companies, Business and
Financial Models also includes coverage of new visual thinking
techniques, like Structured Visual Thinking, and how these can be
incorporated into conventional business modelling.
Leading the Life You Want - Stewart Friedman 2014-09-16
A Wall Street Journal Bestseller “For nearly thirty years, my life’s work
has been to help people like you find ways to bring the often warring
aspects of life into greater harmony.” — Stew Friedman, from Leading
the Life You Want You’re busy trying to lead a “full” life. But does it
really feel full—or are you stretched too thin? Enter Stew Friedman,
Wharton professor, adviser to leaders across the globe, and passionate
advocate of replacing the misguided metaphor of “work/life balance”
with something more realistic and sustainable. If you’re seeking
“balance” you’ll never achieve it, argues Friedman. The idea that “work”
competes with “life” ignores the more nuanced reality of our
humanity—the interaction of four domains: work, home, community, and
the private self. The goal is to create harmony among them instead of
thinking only in terms of trade-offs. It can be done. Building on his
national bestseller, Total Leadership, and on decades of research,
teaching, and practice as both consultant and senior executive, Friedman
identifies the critical skills for integrating work and the rest of life. He
illustrates them through compelling original stories of these remarkable
people: • former Bain & Company CEO and Bridgespan co-founder Tom
Tierney • Facebook COO and bestselling author Sheryl Sandberg •
nonprofit leader and US Navy SEAL Eric Greitens • US First Lady
Michelle Obama • soccer champion-turned-broadcaster Julie Foudy •
renowned artist Bruce Springsteen Each of these admirable (though
surely imperfect) people exemplifies a set of skills—for being real, being
whole, and being innovative—that produce a sense of purpose,
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coherence, and optimism. Based on interviews and research, their stories
paint a vivid picture of how six very different leaders use these skills to
act with authenticity, integrity, and creativity—and they prove that
significant public success is accomplished not at the expense of the rest
of life, but as the result of meaningful engagement in all its parts. With
dozens of practical exercises for strengthening these skills, curated from
the latest research in organizational psychology and related fields, this
book will inspire you, inform you, and instruct you on how to take
realistic steps now toward leading the life you truly want.
Get Real and Get In - Dr. Aviva Legatt 2021-08-03
An insider's college admissions guide that teaches students to identify
and harness their unique passions, stand out from the crowd, and
achieve their dreams. Dr. Aviva Legatt has spent her career in higher
education as a professor, counselor, and admissions officer in the Ivy
League, and she wants to let students in on a secret: admissions offices
are sick of seeing the same cookie-cutter applications. What were once
considered best practices for “doing high school right” are now so
commonplace that they have become a liability. Get Real and Get In
teaches readers to think outside of the box and focus on what admissions
officers are really looking for—young people who dare to be their most
authentic selves. Through engaging, accessible, and empathetic prose,
this book forms an inspirational roadmap for readers to uncover their
true passions and leverage them to create applications that truly stand
out from the crowd. It also features a variety of useful exercises and
candid stories from many influential figures, which teach students to look
beyond just getting into a “good” college and focus more actively on
identifying and attaining their long term goals. Get Real and Get In is
designed to ignite an essential mindset shift in students: stop trying to
just “get in” and start figuring out exactly what you want from life and
how to get it. Stop managing the impressions you make on admissions
officers and start defying impressions. This is an essential guide to
cutting through the noise of the admissions process and gaining the
confidence to forge one’s own path to success—in college and beyond.
Investment Banking - Joshua Rosenbaum 2020-03-20
A timely update to the global best-selling book on investment banking
and valuation In the constantly evolving world of finance, a solid
technical foundation is an essential tool for success. Due to the fastpaced nature of this world, however, no one was able to take the time to
properly codify its lifeblood—namely, valuation and dealmaking.
Rosenbaum and Pearl originally responded to this need in 2009 by
writing the first edition of the book that they wish had existed when they
were trying to break into Wall Street. Investment Banking: Valuation,
LBOs, M&A, and IPOs, Third Edition is a highly accessible and
authoritative book written by investment bankers that explains how to
perform the valuation work and financial analysis at the core of Wall
Street—comparable companies, precedent transactions, DCF, LBO, M&A
analysis . . . and now IPO analytics and valuation. Using a step-by-step,
how-to approach for each methodology, the authors build a chronological
knowledge base and define key terms, financial concepts, and processes
throughout the book. The genesis for the original book stemmed from the
authors' personal experiences as students interviewing for investment
banking positions. As they both independently went through the rigorous
process, they realized that their classroom experiences were a step
removed from how valuation and financial analysis were performed in
real-world situations. Consequently, they created this book to provide a
leg up to those individuals seeking or beginning careers on Wall
Street—from students at undergraduate universities and graduate
schools to "career changers" looking to break into finance. Now, over 10
years after the release of the first edition, the book is more relevant and
topical than ever. It is used in over 200 universities globally and has
become a go-to resource for investment banks, private equity, investment
firms, and corporations undertaking M&A transactions, LBOs, IPOs,
restructurings, and investment decisions. As the world of finance adjusts
to the new normal of the post-Great Recession era, it merits revisiting
the pillars of the second edition for today's environment. While the
fundamentals haven't changed, the environment must adapt to changing
market developments and conditions. As a result, Rosenbaum and Pearl
have updated their widely adopted book accordingly, while adding two
new chapters on IPOs.
Financial Modeling - Simon Benninga 2000
Too often, finance courses stop short of making a connection between
textbook finance and the problems of real-world business. "Financial
Modeling" bridges this gap between theory and practice by providing a
nuts-and-bolts guide to solving common financial problems with
spreadsheets. The CD-ROM contains Excel* worksheets and solutions to

end-of-chapter exercises. 634 illustrations.
Higher Education in the Era of the Fourth Industrial Revolution - Nancy
W. Gleason 2018-06-21
This open access collection examines how higher education responds to
the demands of the automation economy and the fourth industrial
revolution. Considering significant trends in how people are learning,
coupled with the ways in which different higher education institutions
and education stakeholders are implementing adaptations, it looks at
new programs and technological advances that are changing how and
why we teach and learn. The book addresses trends in liberal arts
integration of STEM innovations, the changing role of libraries in the
digital age, global trends in youth mobility, and the development of
lifelong learning programs. This is coupled with case study assessments
of the various ways China, Singapore, South Africa and Costa Rica are
preparing their populations for significant shifts in labour market
demands – shifts that are already underway. Offering examples of new
frameworks in which collaboration between government, industry, and
higher education institutions can prevent lagging behind in this fast
changing environment, this book is a key read for anyone wanting to
understand how the world should respond to the radical technological
shifts underway on the frontline of higher education.
Rude Awakening - Mauro F. Guillén 2018-05
In the wake of World War II, a number of institutions designed to
promote a liberal global economic and geopolitical order were
established—the International Monetary Fund, the General Agreement
on Tariffs and Trade (forerunner of the World Trade Organization), and
the World Bank in the economic sphere, and the United Nations in the
geopolitical realm. Although these organizations were far from perfect,
their actions promoted rising living standards and political freedoms for
all. Liberalism thus reengineered represented a fundamental bet on the
supremacy of democracy and the market economy, and spurred the
transformation of North America, Western Europe, and Japan into
prosperous societies, each with a large and vibrant middle class and a
social safety net. Now, however, this liberal geopolitical and economic
order is under attack. The free movement of goods, services, money,
people, and information that once formed the recipe for progress under
liberalism is blamed by many for rising inequality, mass migrations, and
the declining legitimacy of political parties, as well as the fragmentation
of global superpower relations. Nationalism, xenophobia, and populism
continue to advance at the right and left ends of the political spectrum,
eroding the moderate middle ground. In Rude Awakening, Mauro F.
Guillén argues for an improved international arrangement to provide for
stability and prosperity. He offers key considerations that a reinvented
global liberal order must address—from finding a balance between
markets and governments to confronting present realities, such as rapid
technological change and social inequality, to recognizing that Europe
and the United States can no longer attempt by themselves to steer the
global economy. Rude Awakening affirms the potential of liberalism still
to provide a flexible framework for governments, businesses, workers,
and citizens to explore and make necessary compromises and coalitions
for a better future.
Mathematics - Keith J. Devlin 1999
Mathematics: The New Golden Age offers a glimpse of the extraordinary
vistas and bizarre universes opened up by contemporary
mathematicians: Hilbert's tenth problem and the four-color theorem,
Gaussian integers, chaotic dynamics and the Mandelbrot set, infinite
numbers, and strange number systems. Why a "new golden age"?
According to Keith Devlin, we are currently witnessing an astronomical
amount of mathematical research. Charting the most significant
developments that have taken place in mathematics since 1960, Devlin
expertly describes these advances for the interested layperson and
adroitly summarizes their significance as he leads the reader into the
heart of the most interesting mathematical perplexities -- from the
biggest known prime number to the Shimura-Taniyama conjecture for
Fermat's Last Theorem. Revised and updated to take into account
dramatic developments of the 1980s and 1990s, Mathematics: The New
Golden Age includes, in addition to Fermat's Last Theorem, major new
sections on knots and topology, and the mathematics of the physical
universe. Devlin portrays mathematics not as a collection of procedures
for solving problems, but as a unified part of human culture, as part of
mankind's eternal quest to understand ourselves and the world in which
we live. Though a genuine science, mathematics has strong artistic
elements as well; this creativity is in evidence here as Devlin shows what
mathematicians do -- and reveals that it has little to do with numbers and
arithmetic. This book brilliantly captures the fascinating new age of
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brand for long-term profitability, effective brand communications and
repositioning strategies, and how to manage a brand in a world of total
transparency—where one slip-up can go around the world via social
media instantaneously. Filled with stories about how Coca-Cola, The
Estée Lauder Companies Inc., Marriott, Apple, Starbucks, Campbell
Soup Company, Southwest Airlines, and celebrities like Lady Gaga are
leveraging their brands, Global Brand Power is the only book you will
need to implement an effective brand strategy for your firm.
Innovation Tournaments - Christian Terwiesch 2009-06-09
Managers, entrepreneurs, and venture capitalists all seek to maximize
the financial returns from innovation, and profits are driven largely by
the quality of the opportunities they pursue. Based on a structured and
process-driven approach this book demonstrates how to systematically
identify exceptional opportunities for innovation. An innovation
tournament, just like its counterpart in sports, starts with a large number
of candidates, with opportunities as the players. These opportunities are
pitted against each other until only the exceptional survive. This book
provides a principled approach for the effective management of
innovation tournaments - identifying a wealth of promising opportunities
and then evaluating and filtering them intelligently for greatest
profitability. With a set of practical tools for creating and identifying new
opportunities, it guides the reader in evaluating and screening
opportunities. The book demonstrates how to construct an innovation
portfolio and how to align the innovation process with an organization's
competitive strategy. Innovation Tournaments employs quirky, fresh
examples ranging from movies to medical devices. The authors' tool kit is
built on their extensive research, their entrepreneurial backgrounds, and
their teaching and consulting work with many highly innovative
organizations.
Financial Literacy for Managers - Richard A. Lambert 2012
In direct and simple terms, Wharton professor Richard A. Lambert
demystifies financial statements and concepts and shows you how you
can apply this information to make better business decisions for longterm profit. You will learn to use and interpret financial data and find out
what we can learn from Pepsi, Krispy Kreme, General Motors, and more.
Introduction to Marketing - Barbara E. Kahn 2004

mathematics.
Strategic Management - Forest R. David 2014-07-16
For undergraduate and graduate courses in strategy. In today's economy,
gaining and sustaining a competitive advantage is harder than ever.
Strategic Management captures the complexity of the current business
environment and delivers the latest skills and concepts with unrivaled
clarity, helping students develop their own cutting-edge strategy through
skill-developing exercises. The Fifteenth Edition has been thoroughly
updated and revised with current research and concepts. This edition
includes 29 new cases and end-of- chapter material, including added
exercises and review questions. MyManagementLab for Strategic
Management is a total learning package. MyManagementLab is an online
homework, tutorial, and assessment program that truly engages students
in learning. It helps students better prepare for class, quizzes, and
exams-resulting in better performance in the course-and provides
educators a dynamic set of tools for gauging individual and class
progress.
Advanced Financial Modelling - Hansjörg Albrecher 2009-12-15
This book is a collection of state–of–the–art surveys on various topics in
mathematical finance, with an emphasis on recent modelling and
computational approaches. The volume is related to a 'Special Semester
on Stochastics with Emphasis on Finance' that took place from
September to December 2008 at the Johann Radon Institute for
Computational and Applied Mathematics of the Austrian Academy of
Sciences in Linz, Austria.
Design - Karl T. Ulrich 2011
The Strategic Leader's Roadmap - Harbir Singh 2016-10-11
"We can all become strategic leaders if we stay on the right path."
—Harbir Singh & Michael Useem Even a strong leader can flounder
without an effective strategy, and the most powerful strategy can fail
without the right leader. Only those who master and integrate both skills
can effectively navigate the challenges that lay ahead for today's
organizations. The Strategic Leader's Roadmap, by Wharton
management professors Harbir Singh and Michael Useem, offers a 6point checklist for leading strategically that will help managers
strengthen their capacity to develop strategy and to lead its execution.
Drawing on one-on-one interviews with CEOs, in-depth research, and
their experience teaching today's executives and tomorrow's leaders,
Singh and Useem take readers into the offices—and mindsets—of some
of today's foremost strategic leaders, including: Carlos Ghosn, chief
executive officer of Nissan Indra Nooyi, chief executive of PepsiCo Jack
Ma, founder and chief executive of Alibaba Group John Chambers,
executive chairman of Cisco Systems Fast-reading and inspiring, The
Strategic Leader's Roadmap will enable leaders at all levels to master
today's most vital capability.
Global Brand Power - Barbara E. Kahn 2013-03-05
The branding bible for today's globalized world Today, brands have
become even more important than the products they represent: their
stories travel with lightning speed through social media and the Internet
and across countries and diverse cultures. A brand must be elastic
enough to allow for reasonable category and product-line extensions,
flexible enough to change with dynamic market conditions, consistent
enough so that consumers who travel physically or virtually won't be
confused, and focused enough to provide clear differentiation from the
competition. Strong brands are more than globally recognizable; they are
critical assets that can make a significant contribution to your company's
bottom line. In Global Brand Power, Kahn brings brand management into
the 21st century, addressing how branding contributes to the purchase
process and how to position a strong global brand, from identifying the
appropriate competitive set, offering a sustainable differential
advantage, and targeting the right strategic segment. This essential
guide also covers how customer ownership of your brand affects
marketing strategy, methods for assessing brand value, how to manage a

The Naked Beggar - Zeeshan-ul-hassan Usmani 2016-08-12
Ever since man started to create stories, there has existed a seemingly
invisible yet eternal bond between fictional tales woven out of words and
the actual truth. It is undeniable that the truth always reigns with
magnificence and glory within any culture and its people. It is this very
truth, seemingly shrouded in lies, that a writer attempts to capture and
jail forever within intricate cages of letters and words. Doing this is an
attempt, on his part, to relieve the heavy hearts of society from the
burden of these lies. Although the need for guile exists as the
requirement of the times, it is nonetheless preferred to be kept
anonymous and unidentifiable. Consequently, the writer too has to alter
the identity of these lies. Hence, borrowing unknown shrouds and
cloaking these fibs with torn, soiled, and beleaguered words, he is forced
to present them as being true. The Naked Beggar and Other Stories is
also a similar attempt of a writer to go within the heart of truth and
weave out tales that, though born of honesty, cannot be presented as
anything else but falsehood. That is the need of the time, and it is the
only way these truths will ever be accepted. These stories are strewn all
about us but are visible only to the discerning eye and a sensitive heart.
Mans intellect can only attempt to capture the essence of these tales. It
is ultimately up to the human heart to inject meaning and life into them.
For this reason, this collection is not just stories but living beings that
have the potential to touch our lives as potently as mortals do. Should
the circumambulation of the world seem tedious and wearisome, and
should you feel the need to slow down and look inside your heart for
peace rather than search for it in the meaningless rowdiness around you,
then the stories in this collection will not disappoint you.
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