Strategic Management Concepts And Cases 13th Edition
Getting the books Strategic Management Concepts And Cases 13th Edition now is not type of challenging means. You could not single-handedly
going in imitation of books buildup or library or borrowing from your associates to approach them. This is an extremely simple means to specifically
acquire guide by on-line. This online notice Strategic Management Concepts And Cases 13th Edition can be one of the options to accompany you
taking into consideration having new time.
It will not waste your time. endure me, the e-book will certainly look you extra issue to read. Just invest little become old to door this on-line message
Strategic Management Concepts And Cases 13th Edition as without difficulty as review them wherever you are now.

compiles Drucker's insight on growth, strategicplanning, sales,
marketing, innovation, and a wealth of other vitalbusiness topics. For
anyone who wants to get to know the realDrucker, without digging
through all of his books and articles, TheStrategic Drucker is a valuable
resource. Robert Swaim, PhD (Beijing, China), has taught at
numerousuniversities around the world and collaborated with Peter
Druckerin developing an MBA and executive development program for
Chineseexecutives and managers.
Strategic Management - Fred R. David 2009
"Both the challenges and opportunities facing organizations of all sizes
today are greater than ever. Illegal immigration across the U.S.-Mexico
border has reached emergency levels. There is less room than ever for
error today in the formulation and implementation of a strategic plan.
This textbook provides a systematic effective approach for developing a
clear strategic plan. Changes made in this twelfth edition are aimed
squarely at illustrating the effect of this new world order on strategicmanagement theory and practice. ... This twelfth edition provides
updated coverage of strategic-management concepts, theory, research,
and techniques in the chapters."--Preface.
Strategic Management: Concepts and Cases: Competitiveness and
Globalization - Michael A. Hitt 2012-01-01
Introduce your students to strategic management with the marketleading text that sets the standard for the most complete, relevant
presentation. Written by highly respected experts and prestigious
instructors, Hitt, Ireland and Hoskissons, STRATEGIC MANAGEMENT:
COMPETITIVENESS AND GLOBALIZATION, CONCEPTS AND CASES,
10E provides an intellectually rich, yet thoroughly practical, analysis of
strategic management today. This unique text is the only one that
integrates the classic industrial organization model with a resourcebased view of the firm to give students a complete understanding of how
today's businesses use strategic management to establish a sustained
competitive advantage. The authors combine the latest, cutting-edge
research and strategic management trends with ideas from some of
today's most prominent scholars. A strong global focus and carefully
selected examples from more than 600 emerging and established
companies place ideas into context within an inviting, practical
presentation. A wealth of learning features, experiential exercises and
more than 30 all-new compelling cases examine a broad range of critical
issues confronting managers today. Engaging, updated video cases,
CNOW online teaching tools, and a complete electronic business library
help keep issues current and relevant. STRATEGIC MANAGEMENT:
COMPETITIVENESS AND GLOBALIZATION provides the solid
understanding your students need to effectively apply strategic
management tools and techniques to increase performance and their
organization's competitive advantage. Important Notice: Media content
referenced within the product description or the product text may not be
available in the ebook version.
Supervision: Concepts and Practices of Management - Edwin C. Leonard
2015-01-01
Differentiate yourself in a competitive marketplace with SUPERVISION:
CONCEPTS AND PRACTICES OF MANAGEMENT, 13E. A blend of
traditional management concepts and emerging insights, the text draws
from the authors' firsthand business experience to deliver the leadership
skills hiring managers want but rarely find in new recruits. This
comprehensive single source for supervisory management expertise
addresses the most critical challenges in business today, including
globalization, economic turbulence, transitional and temporary workers,
virtual employees, technology, outsourcing, and downsizing. Hands-on
and practical, the text complements chapter readings with skill-building
techniques and captivating video cases from well-known organizations,
letting you experience supervisory roles yourself. Special attention to
diversity and ethics also helps you develop a better sense of life beyond

Strategic Management: Concepts and Cases: Competitiveness and
Globalization - Michael A. Hitt 2019-02-28
Examine strategic management with the market-leading book that sets
the standard as today's most intellectually rich, practical analysis of
strategic management. Written by prominent management scholars and
award-winning instructors, Hitt/Ireland/Hoskisson's STRATEGIC
MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION, 13E
incorporates cutting-edge research and new examples from more than
600 companies to reveal how firms effectively use the strategic
management process. This edition combines a classic industrial
organization model with a resource-based view of the firm to
demonstrate how businesses establish competitive advantages and
create value for stakeholders in the global marketplace. You study how
firms govern themselves, the value of strategic alliances to global
companies and the value firms create by melding strategic management
and entrepreneurial behaviors when competing. Also included at no
additional charge are 20 leading business cases, carefully selected by the
authors, which cover several US and international businesses across
many industries.With STRATEGIC MANAGEMENT you gain the insights
and understanding you need to outperform competitors and excel as a
strategic leader. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook
version.
Strategic Management - Frank T. Rothärmel 2013
Combining quality and user-friendliness with rigor and relevance, Frank
T. Rothaermel synthesizes theory, empirical research, and practical
applications in a breakthrough new text designed to prepare students for
the types of challenges they will face as managers in the globalized and
turbulent businessenvironment of the 21st century. This new textbook,
written with a single, strong voice, weaves together classic and cuttingedge theory with in-chapter cases and strategy highlights, to teach
students how companies gain and sustain competitive advantage.
OneBook...OneVoice...OneVision
Concepts in Strategic Management - Thomas L. Wheelen 2005
This comprehensive text offers an engaging look into new and traditional
strategic management topics. Its thorough coverage helps students
develop an understanding of the wide range of theories and research
available in this field-from competitive strategy and industry analysis to
environmental trends and ethics. Integration of international, as well as
specifically Canadian, issues and examples throughout provides an
essential understanding of both Canadian global economics and its
impact on business activities in any location.
Strategic Management - Fred R. David 2010-01-01
A skills-oriented, practitioner perspective on strategy, thoroughly
updated with current research and concepts. In today’s economy, gaining
and sustaining a competitive advantage is harder than ever.Strategic
Managementcaptures the complexity of the current business
environment and delivers the latest skills and concepts with unrivaled
clarity, helping readers develop their own cutting-edge strategy through
skill-developing exercises and cases. The thirteenth edition explores the
current global recession and shows how it has affected the business
environment, providing updated coverage of strategic-management
concepts, theory, research, and techniques in every chapter.
The Strategic Drucker - Robert W. Swaim 2011-11-11
The strategy and marketing wisdom of Peter Drucker, compiled intoone
handy guide Peter Drucker was widely considered the father of
modernmanagement. His 39 books and countless scholarly and
populararticles predicted many of the major economic developments of
thelate twentieth century, and his influence upon modern business
isalmost immeasurable. In The Strategic Drucker, Drucker associateand
student Robert Swaim has distilled Drucker's most importantbusiness
strategies and philosophies into one valuable book. Swaimrecounts and
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the classroom and enhances the text's extensive coverage of
communication, decision making, conflict resolution, and other essential
supervisory skills. Important Notice: Media content referenced within
the product description or the product text may not be available in the
ebook version.
Strategic Management: Theory: An Integrated Approach - Charles W. L.
Hill 2016-01-18
This engaging strategy text presents strategic management scholarship
in a way that is very accessible to students. Highly respected authors
Hill, Schilling, and Jones integrate cutting-edge research on topics
including competitive advantage, corporate governance, diversification,
strategic leadership, technology and innovation, and corporate social
responsibility through both theory and case studies. Based on real-world
practices and current thinking in the field, the 12th edition of
STRATEGIC MANAGEMENT features an increased emphasis on the
changing global economy and its role in strategic management, as well
as thought-provoking opening and closing cases that highlight the
concepts discussed in each chapter. The appendix walks students
through the case analysis process and explains key ratios that managers
use to compare the performance of firms. This text is the key reference
that should be on every strategic leader's bookshelf. Important Notice:
Media content referenced within the product description or the product
text may not be available in the ebook version.
Contemporary Strategy Analysis Text Only - Robert M. Grant 2014-09-23
Robert M. Grant combines a highly accessible writing style with a
concentration on the fundamentals of value creation and an emphasis on
practicality in this leading strategy text. In this new edition, he includes
an even greater focus on strategy implementation that reflects the needs
of firms to reconcile scale economies with entrepreneurial flexibility,
innovation with cost efficiency, and globalization with local
responsiveness. This edition also incorporates some of the key strategic
issues of today including: post-financial crisis adjustment, the continuing
rise of China, India and Brazil, and the increased emphasis on ethics and
sustainability. Coverage is also provided on strategy in not-for-profit
organizations. Contemporary Strategy Analysis, 8th Edition, is suitable
for both MBA and advanced undergraduate students. It has been adopted
by leading business schools all across the world.
Strategic Management - Forest R. David 2014-07-16
For undergraduate and graduate courses in strategy. In today's economy,
gaining and sustaining a competitive advantage is harder than ever.
Strategic Management captures the complexity of the current business
environment and delivers the latest skills and concepts with unrivaled
clarity, helping students develop their own cutting-edge strategy through
skill-developing exercises. The Fifteenth Edition has been thoroughly
updated and revised with current research and concepts. This edition
includes 29 new cases and end-of- chapter material, including added
exercises and review questions. MyManagementLab for Strategic
Management is a total learning package. MyManagementLab is an online
homework, tutorial, and assessment program that truly engages students
in learning. It helps students better prepare for class, quizzes, and
exams-resulting in better performance in the course-and provides
educators a dynamic set of tools for gauging individual and class
progress.
Essentials of Strategic Management - J. David Hunger 2013-08-02
For undergraduate and graduate level Strategic Management courses.
Get straight to the heart of important strategic management concepts.
This brief text offers a concise explanation of the most important
concepts and techniques in strategic management. Further, cases and
simulations are a perfect supplement to Essentials of Strategic
Management, while its brevity also makes it suitable for use in corporate
and executive training programs. This edition contains new information
to reflect the latest changes in the discipline while remaining brief and to
the point.
Strategic Management - 2004
In a business world characterised by change, turbulence and corporate
scandals, strategy is more crucial today than ever before. Far too often
top management develops a strategy for the company that is never
communicated to or understood by other levels.
Principles of Management - Openstax 2022-03-25
Principles of Management is designed to meet the scope and sequence
requirements of the introductory course on management. This is a
traditional approach to management using the leading, planning,
organizing, and controlling approach. Management is a broad business
discipline, and the Principles of Management course covers many
management areas such as human resource management and strategic

management, as well as behavioral areas such as motivation. No one
individual can be an expert in all areas of management, so an additional
benefit of this text is that specialists in a variety of areas have authored
individual chapters. Contributing Authors David S. Bright, Wright State
University Anastasia H. Cortes, Virginia Tech University Eva Hartmann,
University of Richmond K. Praveen Parboteeah, University of WisconsinWhitewater Jon L. Pierce, University of Minnesota-Duluth Monique Reece
Amit Shah, Frostburg State University Siri Terjesen, American University
Joseph Weiss, Bentley University Margaret A. White, Oklahoma State
University Donald G. Gardner, University of Colorado-Colorado Springs
Jason Lambert, Texas Woman's University Laura M. Leduc, James
Madison University Joy Leopold, Webster University Jeffrey Muldoon,
Emporia State University James S. O'Rourke, University of Notre Dame
Operations Management - William J. Stevenson 2007
Management, 13th Edition - John R. Schermerhorn 2014-09-02
We’ve got you covered for your Principles of Management course with
Schermerhorn/Bachrach, Management 13th Edition. With new cases,
more opportunities for self-assessment and the Management Weekly
Updates news blog, the text and its comprehensive suite of resources
promote critical thinking and active learning. Thoroughly updated while
maintaining its trusted balance of concepts and applications,
Management 13th Edition presents the most current material to apply
theory and show relevance of management concepts in the real
world—for students to succeed in your management course and beyond.
Strategic Management: Concepts and Cases: Competitiveness and
Globalization - Michael A. Hitt 2019-02-28
Examine strategic management with the market-leading book that sets
the standard as today's most intellectually rich, practical analysis of
strategic management. Written by prominent management scholars and
award-winning instructors, Hitt/Ireland/Hoskisson's STRATEGIC
MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION, 13E
incorporates cutting-edge research and new examples from more than
600 companies to reveal how firms effectively use the strategic
management process. This edition combines a classic industrial
organization model with a resource-based view of the firm to
demonstrate how businesses establish competitive advantages and
create value for stakeholders in the global marketplace. You study how
firms govern themselves, the value of strategic alliances to global
companies and the value firms create by melding strategic management
and entrepreneurial behaviors when competing. Also included at no
additional charge are 20 leading business cases, carefully selected by the
authors, which cover several US and international businesses across
many industries.With STRATEGIC MANAGEMENT you gain the insights
and understanding you need to outperform competitors and excel as a
strategic leader. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook
version.
Strategic Management - Jeffrey H. Dyer 2017-10-16
Strategic Management delivers an insightful and concise introduction to
strategic management concepts utilizing a strong mix of real-world
contemporary examples. Written in a conversational style, this product
sparks ideas, fuels creative thinking and discussion, while engaging
students with the concepts they are studying.
Strategy and Policy - Arthur A. Thompson 1978
Essentials of Strategic Management - Charles W. L. Hill 2011-04-19
Thorough yet concise, ESSENTIALS OF STRATEGIC MANAGEMENT,
Third Edition, is a brief version of the authors' market-leading text
STRATEGIC MANAGEMENT: AN INTEGRATED APPROACH. Following
the same framework as the larger book, ESSENTIALS helps students
identify and focus on core concepts in the field in a more succinct,
streamlined format. Based on real-world practices and current thinking,
the text's presentation of strategic management features an increased
emphasis on the business model concept as a way of framing the issues
of competitive advantage. Cutting-edge research, new strategic
management theory, and a hands-on approach allow students to explore
major topics in management, including corporate performance,
governance, strategic leadership, technology, and business ethics. In
addition, a high-quality case program examines small, medium, and large
companies--both domestic and international--so that students gain
experience putting chapter concepts into real-world practice in a variety
of scenarios. Important Notice: Media content referenced within the
product description or the product text may not be available in the ebook
version.
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build a sustained competitive advantage. Throughout the text carefully
selected examples and highlights help put the ideas presented into
context. The text's stunning four color design, illustrative models and
figures also helps to focus students attention on the key points. In
addition to the concepts portion, the text includes 35 compelling case
studies or you can easily build your own case selections from premier
providers such as Harvard, Ivey, and Darden.
Strategic Retail Management - Joachim Zentes 2016-10-07
This book is devoted to the dynamic development of retailing. The focus
is on various strategy concepts adopted by retailing companies and their
implementation in practice. This is not a traditional textbook or
collection of case studies; it aims to demonstrate the complex and
manifold questions of retail management in the form of twenty lessons,
where each lesson provides a thematic overview of key issues and
illustrates them via a comprehensive case study. The examples are all
internationally known retail companies, to facilitate an understanding of
what is involved in strategic retail management and illustrate best
practices. In the third edition, all chapters were revised and updated.
Two new chapters were added to treat topics like corporate social
responsibility as well as marketing communication. All case studies were
replaced by new ones to reflect the most recent developments. Wellknown retail companies from different countries, like Tesco, Zalando,
Hugo Boss, Carrefour, Amazon, Otto Group, are now used to illustrate
particular aspects of retail management.
Exploring Corporate Strategy - Gerry Johnson 2009-12
An extensive process of market research & product development has
formed the basis for this new edition. It covers all of the underlying
concepts, processes of development & analytical methods of corporate
strategy within a variety of organisations.
Human Resources Management: Concepts, Methodologies, Tools,
and Applications - Management Association, Information Resources
2012-05-31
Human resources management is essential for any workplace
environment and is deemed most effective when a strategic focus is in
place to ensure that people can facilitate that achievement of
organizational goals. But, effective human resource management also
contains an element of risk management for an organization which, as a
minimum, ensures legislative compliance. Human Resources
Management: Concepts, Methodologies, Tools, and Applications compiles
the most sought after case studies, architectures, frameworks,
methodologies, and research related to human resources management.
Including over 100 chapters from professional, this three-volume
collection presents an in-depth analysis on the fundamental aspects,
tools and technologies, methods and design, applications, managerial
impact, social/behavioral perspectives, critical issues, and emerging
trends in the field, touching on effective and ineffective management
practices when it comes to human resources. This multi-volume work is
vital and highly accessible across the hybrid domain of business and
management, essential for any library collection.
Strategic Management - Michael A. Hitt 2011
Examine strategic management with the market-leading book that has
set the standard for providing an intellectually rich, yet thoroughly
practical, analysis of strategic management today. Written by highly
respected experts and scholars Hitt, Ireland, and Hoskisson, STRATEGIC
MANAGEMENT: COMPETITIVENESS AND GLOBALIZATION,
CONCEPTS AND CASE, 9E is the only book that integrates the classic
industrial organization model with a resource-based view of the firm to
give readers a complete understanding of how businesses use strategic
management to establish a sustained competitive advantage. The authors
present cutting-edge research and strategic management trends within a
strong global focus, using memorable examples from more than 600
companies. A selection of 30 compelling cases prepares you to face the
broad range of critical issues confronting contemporary managers. You
can also easily build your own case selections from other premier
providers, such as Harvard, Ivey, and Darden.
Strategic Management - 2012

Strategic Management and Competitive Advantage: Concept and
Cases, eBook, Global Edition - William Hesterly 2015-02-27
For courses in strategy and strategic management. Core strategic
management concepts without the excess. Just the essentials, Strategic
Management and Competitive Advantage strips out excess by only
presenting material that answers the question: does this concept help
students analyze real business situations? This carefully crafted
approach provides students with all the tools necessary for strategic
analysis. MyManagementLab for Strategic Management is a total
learning package. MyManagementLab is an online homework, tutorial,
and assessment program that truly engages students in learning. It helps
students better prepare for class, quizzes, and exams—resulting in better
performance in the course—and provides educators a dynamic set of
tools for gauging individual and class progress. Please note that the
product you are purchasing does not include MyManagementLabLab.
MyManagementLabLab Join over 11 million students benefiting from
Pearson MyLabs. This title can be supported by MyManagementLabLab,
an online homework and tutorial system designed to test and build your
understanding. Would you like to use the power of
MyManagementLabLab to accelerate your learning? You need both an
access card and a course ID to access MyManagementLabLab. These are
the steps you need to take: 1. Make sure that your lecturer is already
using the system Ask your lecturer before purchasing a MyLab product
as you will need a course ID from them before you can gain access to the
system. 2. Check whether an access card has been included with the
book at a reduced cost If it has, it will be on the inside back cover of the
book. 3. If you have a course ID but no access code, you can benefit from
MyManagementLabLab at a reduced price by purchasing a pack
containing a copy of the book and an access code for
MyManagementLabLab (ISBN:9781292060378) 4. If your lecturer is
using the MyLab and you would like to purchase the product... Go to
www.mymanagementlab.com to buy access to this interactive study
programme. For educator access, contact your Pearson representative.
To find out who your Pearson representative is, visit
www.pearsoned.co.uk/replocator
Strategic Management - Dallas Hanson 2010-09-06
Using an integrated strategic management process to explain what
organisations should do to increase strategic competitiveness and
achieve higher performance, the 4th Asia Pacific edition of Strategic
Management: Competitiveness and Globalisation continues to provide a
systematic skill-building coverage of strategy. With an emphasis on
global advantage, the text offers a comprehensive examination of
regional and international issues to provide a complete, accurate and upto-date explanation of the strategic management process. New coverage
on environmental concerns and emerging technologies as well as
examples and cases from Australia, New Zealand and Asia-Pacific serve
to engage students while updated international content demonstrates
how strategic management is used in the global economy. Recognising
the importance of relating theory to practice, Strategic Management:
Competitiveness and Globalisation 4e provides 13 new case studies and a
raft of online cases supported by a case matrix.
Essentials of Strategic Management - John E. Gamble 2011
This title responds head-on to the growing requests by business faculty
for a concise, theory-driven strategic management concepts and cases
text.
Marketing Research - David A. Aaker 2016-01-01
Marketers now have the opportunity to invest in more data research and
take advantage of social networking. The new 12th edition of "Marketing
Research" shows marketers how to utilize these techniques to
compliment traditional methods. The book focuses on international
market research and incorporates new case studies to present the latest
information in the field. Marketers will also be able to access the books
Web site for a list of readings, links to other key sites, sample datasets
for analysis, and practice questions after each chapter.
Strategic Management - Charles W. L. Hill 2002
Strategic Management - Hitt/ireland/hoskisson 2007
STRATEGIC MANAGEMENT: COMPETITIVENESS AND
GLOBALIZATION, 7th edition provides the most accurate, relevant, and
complete presentation of strategic management today. Each edition is
thoroughly updated to include cutting edge research and trends that are
shaping business strategy. The authors guide students through the
strategic management process using a unique model that blends the
classic industrial organizational model with the resource-based view of
the firm to explain how firms use the strategic management process to

Management Information Systems - Kenneth C. Laudon 2004
Management Information Systems provides comprehensive and
integrative coverage of essential new technologies, information system
applications, and their impact on business models and managerial
decision-making in an exciting and interactive manner. The twelfth
edition focuses on the major changes that have been made in information
technology over the past two years, and includes new opening, closing,
and Interactive Session cases.
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Retail Management - Barry Berman 2001
Providing a balance betwen theory and practice, this guide to retail
management includes useful career information and takes a strategic
approach to decision making.
Strategic International Management - Dirk Morschett 2011-01-19
“Strategic International Management” takes a global perspective and
covers the major aspects of international business strategies, the
coordination of international companies and the particularities of
international value chain activities and management functions. The book
provides a thorough understanding of how Production & Sourcing,
Research & Development, Marketing, Human Resource Management and
Controlling have to be designed in an international company and what
models are available to understand those activities in an international
context. The book offers 20 lessons that provide a comprehensive
overview of all key issues. Each lesson is accompanied by a case study
from an international company to facilitate the understanding of all
important factors involved in strategic international management.
Strategic Management - Peter L. Wright 1998
Aiming to bridge the gap between theory and application, this work
focuses on strategic management.
Strategic Management and Business Policy - Thomas L. Wheelen
1998-01
This text provides the Strategic Management and Business Policy
student with a presentation of traditional and new strategic management
topics. These topics include: corporate governance, hypercompetition,
competitive strategy, outsourcing, mass customization, technology,
international issues, environmental trends and ethics.
Exploring Strategy Text Only 10e - Gerry Johnson 2014-01-10
This package includes a physical copy of Exploring Strategy text only
10th edition as well as access to the eText and MyStrategyLab. With over
one million copies sold worldwide, Exploring Strategy has long been the
essential introduction to strategy for the managers of today and
tomorrow. From entrepreneurial start-ups to multinationals, charities to
government agencies, this book raises the big questions about
organisations - how they grow, how they innovate and how they change.
With two new members added to the renowned author team, this tenth
edition of Exploring Strategy has been comprehensively updated to help
you: - Understand clearly the key concepts and tools of strategic
management - Explore hot topics, including internationalisation,
corporate governance, innovation and entrepreneurship - Learn from

case studies on world-famous organisations such as Apple, H&M,
Ryanair and Manchester United FC.
The UFO–Christianity Connection - Fred R. David, PhD 2010-11-15
For many centuries, science and religion have remained staunchly
independent. Whenever issues have developed that simultaneously
touched on both areas, debate often ensued—for example, when
scientists first proposed that the earth revolved around the sun, or when
the theory of evolution was proposed. There has always been a cultural
disconnect between science and religion that has caused dissention and
distrust. Research conducted by author Fred R. David, however, reveals
that the missing link between science and religion may be UFOs or, more
specifically, the beings inside those crafts. The UFO–Christianity
Connection: Fact or Fiction • reveals that UFOs played a significant role
in how ancient civilizations built megalithic structures and predicted
celestial events perfectly; • brings to life the close association that
ancient civilizations had with ancient astronauts—whom they called gods
or sky people; • reveals that many events described in ancient writings,
including the Bible, involved UFO encounters; • gives readers a unique
perspective to engage others in discussing angels, God, UFOs, Bigfoot,
Satan, giants, the underworld, the flood, Atlantis, and Jesus. The
scientific information presented here is vital for people of all faiths on all
continents. Explore the missing link that bridges the gap between
science and religion.
Strategic Management (color) - 2020-08-18
Strategic Management (2020) is a 325-page open educational resource
designed as an introduction to the key topics and themes of strategic
management. The open textbook is intended for a senior capstone course
in an undergraduate business program and suitable for a wide range of
undergraduate business students including those majoring in marketing,
management, business administration, accounting, finance, real estate,
business information technology, and hospitality and tourism. The text
presents examples of familiar companies and personalities to illustrate
the different strategies used by today's firms and how they go about
implementing those strategies. It includes case studies, end of section
key takeaways, exercises, and links to external videos, and an end-ofbook glossary. The text is ideal for courses which focus on how
organizations operate at the strategic level to be successful. Students
will learn how to conduct case analyses, measure organizational
performance, and conduct external and internal analyses.
Strategic Management - Michael A. Hitt 2020
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